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Plastics

Meeo To

Buyers:

SES can reduce your product lifecycle costs by 30-50%
and cut time-to-market by 30%

PropucT DEVELOPMEMT FACTS

« Oinly 103 of projects reach the market

on time with little or mo rework

« Production vendors have limited incen-

tiwe tor reduce costs

« Competition works best with well-
defined products and the ability to
easily change suppliers

SES has broken the mold with a bold mew

product development and sourcing strate-

gy that dramatically alters the relationship
between buyers and sellers. Changing
established ways of doing business is not
aasy, but the facts make it clear that a
new approach is essential to accomplish
the three goals that all manufacturers of
preducts share! cost reduction, time to

miarket, and quality improvement.

BEMEFITS & ADVANTAGES
Buvers CAN TakE Ta THE BaNiK

Demonstrated Expertise Early involve-
ment of product & production develop-

mient experts saves you time and money.
SES sets the benchmark in several areas

of expertise, including the predictive

analysis of plastic product performance
and economic modeling of plastics pro-

duction systems.

Knowledge is Power SES' broad under-
standing of molding technology gives
buvers control of the knowledge that
inhibits vendor change. By fostering
competition you are able to achieve and

maintain lower production costs.

Time is Money Consider the financial
advantage of arriving at the market early.
Using the SES approach, market capabili-

ty for millizns of units

is often possible only m

30-15 weeks from '_"_E._.;- - — 1]
Quantifiable Results L
The SES approach e

B

makes |t possible for —
youl b quantify the
value of early opti-
rrized technical
design and minimized

life-cycle costs. | T
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For a Free Evaluation and Cost Model of an Existing
or Potential Molded Product, CaLL SES Tobpay
CINCINNATI: §513-336-6701

ATLANTA: 770-449-7887

VISIT 5E5 ON THE WEB AT WWW_STRESS.COM
HoUusSToN NIiw DORLEANS

ATLANTA CHICAGO CINCINMNATI
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